ESOMARLIVE

Getting smart about
conducting research on
smartphones



ESOMAR

| WORLD RESEARCH

ESOMAR WORKSHOP 2011
Mobile Workshop

Gord McNeill and Monique Morden
Remixed for IAB Research Council by Andrew Grenville



ESOMARLIVE

Mobile Is on a rapid growth
curve, despite recession

Technology Adoption (Measured by Population Penetration) in USA
Radio vs. TV vs. Internet vs. Mobile Intemnet, 1920 2011E
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Gartner predicting 800,000,000 smartphones
to ship in 20140 biggest growth in BRICI

Q2:11 3G 3G 3G Sub Q2:11 3G 3G 3G Sub
Subs Penefira- Y'Y Subs Peneira- YiY

Rank Couniry (MM) tion Growth Rank Country (MM) tion Growth

1 USA 179 56% 26% 16 Canada 15 58% 47%
2 Japan 117 97 10 17  Taiwan 14 48 28
3 Korea 43 82 10 18 Portugal 12 73 21
Rl China 40 4 172 19  Turkey 11 17 104
5 Haly 40 47 22 20 Malaysia 10 28 22
6 UK 39 51 35 21 South Africa 9 16 34
7 Germany 33 32 24 22 Sweden 9 69 35
8 Spain 30 53 23 23  Mexico 9 9 85
9 Brazil 28 13 79 24 Philippines 9 10 87
10 Indonesia 27 12 40 25 Saudi Arabia 9 18 18
11 Poland 26 54 24 26 Netherlands 8 40 41
12 France 25 39 29 27  Austria 7 54 29
13  India 23 3 1050 28 Vietnam 6 6 103
14  Australa 20 71 22 29  Israel 6 58 16
15 Russia 15 7 59 30 Argentina S 10 102

Global 3G Stats:  Subscribers = 936MM Penetration=17% Growth = 35%
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WHAT
IS Mobile?
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Types of Mobile Surveys

SMS Text Message Mobile Web Applications

iPhone 3G & iPod Touch tester
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App Versus Mobile Internet

1. APP
I Mobile App T Mobile apps or applications are
application software developed specifically for
smartphones.
I People have to download it. Can be device specific.

2. Mobile Internet
I Seamless to the respondent
I Seamless to the administrator
I Extension of the platform
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Devices T Touch Screen
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Devices I Qwerty Smartphones
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Old School Devices = SMS

Nokia 1112

Nokia 2310
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NOKIA
=610

Nokia 2610
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MOBILE: REACHING PEOPLE
WHERE THEY ARE
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Benefits of using Mobile?

1. BETTER EXPERIENCE

A We know some panelists complete via mobile despite
the bad experience, now they will have a good mobile
experience.

2. INCREASE RESPONSE RATES

A Encourage the more elusive segments to participate:
travelers, younger demo, tech savvy.

3. UNIQUE BENEFIT: IN SITUATION RESEARCH

A Get them where they are, while they are experiencing
the situation/event.
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% of Canadians doing omnibus
surveys on mobile, even though

It was difficult
%

They are already doing it. It behooves us to help them.
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Research on Research on
Response to a Mobile Survey

We conducted 2 studies with smartphone owners:
One we forced them to respond on their mobile

The other we gave them the choice: mobile or
desktop
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GIVEN A CHOICE: WHO ARE MOBILE
RESPONDENTS?

A Women and those 18-34 are most likely to respond
using their mobile device
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MOBILE respondents are more likely
to complete surveys out of the house
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74% = Mobile
Desktop
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COMPLETES PER DAY

A Across all panels, MOBILE respondents answer more
promptly than DESKTOP respondents,

AMOBILE average 88%* of their completes the day of the FULL
LAUNCH compared to 57%* for DESKTOP completes
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GIVEN A CHOICE: MOBILE DEVICE USAGE

A Smart phone ownership is different for MOBILE
respondents and DESKTOP respondents

A MOBILE respondents skew towards the iPhone over
other Android devices

= Mobile  Desktop
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WHAT HAPPENS WHEN THE CHOICE OF
METHOD OF COMPLETION IS FORCED?

Methodology:

All respondents were owners of an iPhone or Android handset.
Those assigned to the mobile arms were told they must answer
the survey using their handset. Those assigned to the desktop
arm were told they must complete the survey on a desktop.
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Response Rates

The response to the invite was basically the same across all arms but the
actual completion rate was much lower for the mobile arms

m Responded to Invite but Dropped Out = Successfully completed survey
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Where they fell by the wayside

Only 4 in 10 of those who responded to the invite to do the study on a mobile device
actually completed it. Many tried to do it on a desktop, despite our instructions, and
then gave up. Most of the others who were non compliant just gave up after being

asked to go mobile

100% -

Completed survey

m Dropped out when asked to
go mobile

m Dropped out in survey

m Tried to do survey on wrong
device and gave up

90% -
80% -
70% -
60% -
50% -
40% -
30% -
20% -
10% -

0% -

41% 40% 40%

Short Medium Long Desktop
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Who responded on mobile

Those who persevered and completed the study on a mobile device turned
out to be quite different from those smart phone owners who did the study
on a desktop.

The people who completed the study on a mobile device were more likely to
be hardcore mobile phone users. For example there were:

More likely to own an iPhone (65% vs. 49%)

More likely to use their smart phone for music, GPS/maps, internet and
pictures or video, at least once a week

Spend less of their time with a smart phone actually talking on the phone
(28% vs. 37%)

2 SNB Y2NB tA1Steé G2 06S GSEGNBYSTt &
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Using mobile is, for the most

part, about reaching people

where they are, and offering
them a convenient option
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| was just checking my email,
and I'm sitting on the toilet.

I'll be honest, | had time to Kill.
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MOBILE: FINDING PEOPLE
on location research with QR
codes and Geolocation
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QR Codes: Common Uses &

A Short cut to a url or website

A Share information such as contact
Info

A Links to maps for easy directions

Requires a smart phone with a QR
code reader application. Many free
applications for all of the major
platforms
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MR Use Cases for QR Codes

A In store feedback - signage Please tell us
how we're doing

A Purchase intent questions |
when people scan for more
Information in store

A Or customer satisfaction with
service encounter

Washington State

A Or anything in store, at event e @ SuveySwipe
or on the go that you can
t hink of é
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MR Use of Geolocation

A Sends surveys to visitors of

a store

A Requires an application
approach

A Download Retailer app

A Sends coupons or surveys
when in range

A Ideal for exit surveys, on-

site surveys, customer
satisfaction, etc.
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Geolocation Challenges

A Requires people to download
an app

A Need to know the population

A They need to agree to
download the app

A They need to agree to terms
and conditions, including that
they will be sharing their
location in real time

A Need a mechanism to
push/send them surveys

Available on the
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Geolocation Challenges

A GPS takes up battery power

A Data charges for respondents

A Can be interpreted as
Invading privacy s W

A Accuracy varies
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Let 0s try a mobi |l e

If you have an iPhone, IPad or
Android OS phone, email me at

andrew.grenville@visioncritical.com
and Colin will reply and email you

a link to a short (5 minute) survey.

https://www.visioncriticalsurveys.com/rm.aspx?a=2169&t=1



mailto:andrew.grenville@visioncritical.com
https://www.visioncriticalsurveys.com/rm.aspx?a=2169&t=1
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DESIGN CONSIDERATIONS
FOR MOBILE:
Usability Considerations
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What is Usability?
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Why Usability in Survey Design?

Improved data quality
Increased response rates
Engaged participants
Focus on responses

G080 06

Ul invisible
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NnNVI sual

A Al'l qgquestions
A Standard HTML widgets:

(=) Male
() Female

i Male
Female

Income: | under §20,000 3

Mext

I Small targets

O Questi on

have a Avi sual

@ Male
) Female

Male
| Female

Income: | Under $20,000 |~ |

MNext

0

COmpone

I Variable and unpredictable visual appearance (rendered by browser and operating
system, changing over time and different by respondent)
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Target Size and FittsO L a w

FI TTSO LAW:

AfiThe time required to rapid
IS a function of the distance to the target and the
size of the target. o
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Single Choice Questions: Target Sizes

Which target is easier to hit?

Option A Option B

Are you 18 vears of age or older? Are you 18 years of age or older?

Please select one response only.

|:::| Yes

(T No | r:-‘l ?EE |

- L —
O |
M -
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QUESTION TYPES
Optimized for Mobile



ESOMARLIVE

Question Types

aill Bell 2

aill Bell 2 3:12 PM =2
& MobileLab3

mobilelab3.visioncritic... &

Please provide us with your
thoughts on social media.

Please provide as much information as

. This mobile survey is about social
possible.

media.

ail. Bell 2 alBell 2 3:34 PM (™~
wil_Bell 2 8 MobileLab3

g hnical S rt i .
What's your date of birth? Qi SUPPD mobilelab3.visioncritic... ¢

Please choose a date. .
Are you a member of a social

T, S p— networking site?

Please select one response only. Which of the following social media

tools do you use?
Prev Next
O -

Please select all that apply.

Technical Support

Previous Done .HEH

« Social Networking (i.e.
Facebook)

Photo Sharing (i.e.
Flickr,

O Don't Know

Video Sharing (i.e.
Youtube

ray
o ~
~

Audio/Music Sharing
(i.e. SoundCloud)

O

Technical Support

>

All of your favorite question types i redesigned from the ground up
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Single Choice

a}SIONCH\UC[}L

SHOWCASE .58 ZEa

uuuuuuuuuuuuuuuuuu

c!SION(R\Tl(f\L

SHOWCASE w3 P27

700 8 momber ofa sockl networkin

CISIONCRITICAL

il Bell @ 3:26 PM

Are you a member of a social
networking site?

Please select one response only.
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Multi Choice

CRIGNCRITIGAL SHOWCASE .58 7Z5 R

il Bell @ 3:34 PM =t
& MobileLab3

mobilelab3.visioncritic...

Which of the following social media tools do you use?

oo Which of the following social media
tools do you use?

Please select all that apply.

CSIONCRITIEAL SHOWCASE ... 88 1172 5 Rl

Which of the following types of transportation do you plan to take on your next vacation?

v = sa Social Networking (i.e.
o“o’"J et
— Facebook)
VISIONCRITICAL IR DN ) )
sl SHOW G Photo Sharing (i.e.

Flickr)

On your ideal summer vacation, which of the following activities do you enjoy doing?
Plesse seiect al that apph

Video Sharing (i.e.
Youtube)

Audio/Music Sharing
(i.e. SoundCloud)

‘/ Other, please specify...
yes, even ofner specty works
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Numeric (open end and sliders

CRINGRITISAL SHOWCASE .58 "ZE R0

enter a number 1-5
Please enter numeric response only.

Previous | [Next

CRIGNSRINGAY SHOWCASE .58 "Zi R &S

[TEST MODE (Click to hide)

any days to you expect to be travelling on a plane?
 drag the sider to your selection

|
2 4 6 8 10 12 14 16 18 20 22 24 26 28 30

All travel days

(P ] i)

In the next 30 days how many
days to you expect to be travelling
on a plane?

Please click on your selection or drag the
slider to your selection.

Technical Support
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Date

CJ/SIONGRITICAL

What's your date of birth?
Please choose a date.

Select amonth. v Select aday. v Selectayear. v

SHOWCASE ... 88 172 i

Previous | | Next

il Bell @ 3:28 PM 1

What's your date of birth?

Please choose a date.

PR P —
V January | Year V

Prev Next

Technical Support

Previous
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Single Choice Grids:

grids, card sorts and sliders

CRIONGRITGAL SHOWCASE .28 J"Z‘&’Wﬂé

How likely are to use Social Media for each of the following?

Very Uniikely

PersonsiReasons
Business - Connectng with customers
Professionsi- Networting

Entertanment

Previous | [Next

SHOWCASE .2 ;Wéi‘é‘éﬂﬁa

How likely are you to purchase the following types of vacation packages?

Please select one response for each tem

_ -

Al Inclusive Package O
Romatic Getaway O

Cruise

Voiunteer Abroad Holiday

Gambiing Weekend O

© ©

[ Previous | [Next




